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Followers
The number of followers increased by 450 people during the period of working with the

client. The main feature is that the growth is due to organic growth without the use of
paid tools, but thanks to content and reputation.
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Follower metrics @




{:-' May 15, 2024 - May 14, 2025 ~ ..:I

Your profile view highlights

49,357 1,273

ReSIlltS Metrics

_En ement rate ~
During the cooperation with the client, we received =
about 50,000 impressions of content without using
paid tools. And the level of engagement is growing
every month.
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Example of a post and analytical data
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Organic engagement

Empowerning Efficiency in Copper Mining
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Visitor d hics @
Visitor highlights @ Isttor demographies

Industry -
78
Pag nique visitors Custom button clicks

Thgls VIRV S

Mining - 224 (28.5%

Visitor metrics @ Industrial Machinery Manufacturing - 122 (1853

Machinery Manufacturing - 44 [5.6%
All pages ~ All filters

Wholesale Import and Export - 33 (4.25%

Oil and Gas - 31 (3.9%

Marketing Services - 30 [3.8%¢

Appliances, Electrical, and Electronics Manufacturing - 25 (3.2%

Software Development - 24 [3%

Manufacturing - 23 [2.9%

International Trade and Development - 20 (2,5%

Visitors and industries

It should be noted that the majority of visitors to the business page are representatives of the client's target
audience, and most of them are unique users.




RESULTS

THE NUMBER OF VISITORS TO LUCRUM ASIA'S BUSINESS PAGE IS STEADILY INCREASING, WITH MOST OF THEM BEING
UNIQUE USERS.

AN ANALYSIS OF VISITOR DEMOGRAPHICS DEMONSTRATES THE HIGH RELEVANCE OF OUR STRATEGY, AS A SIGNIFICANT
PORTION OF THEM BELONG TO LUCRUM ASIA'S TARGET AUDIENCE, SPECIFICALLY FROM THE MINING INDUSTRY (28.5%),
INDUSTRIAL MACHINERY MANUFACTURING (16.8%), AND MACHINERY MANUFACTURING (5.6%).

THIS CONFIRMS OUR ABILITY TO ATTRACT POTENTIAL PARTNERS AND CLIENTS. DTJ MINING MARKETING HAS
SUCCESSFULLY ESTABLISHED A STRONG ORGANIC PRESENCE FOR LUCRUM ASIA ON LINKEDIN.

THIS
WITH

ENSU

HAS LED TO A SIGNIFICANT EXPANSION OF THEIR AUDIENCE, HIGH REACH METRICS, AND EFFECTIVE ENGAGEMENT
KEY INDUSTRY PROFESSIONALS. OUR FOCUSED CONTENT STRATEGY AND ORGANIC INTERACTION NOT ONLY
RE STABLE GROWTH BUT ALSO SIGNIFICANTLY STRENGTHEN THE COMPANY'S MARKET POSITION.



BOOK INTRODUCTORY MEETING

https://dtj-marketing.com
https://www.linkedin.com/company/thedt;



https://dtj-marketing.com/
https://www.linkedin.com/company/thedtj

