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CASE STUDY

LINKEDIN OUTREACH AND CONTENT
CREATION FOR THE COMPANY 3D INFOMIR




FOLLOWERS AND INDUSTRIES

THE NUMBER OF FOLLOWERS INCREASED BY 199 PEOPLE DURING THE PERIOD OF WORKING WITH THE CLIENT. THE MAIN FEATURE
IS THAT THE GROWTH IS DUE TO ORGANIC GROWTH WITHOUT THE USE OF PAID TOOLS, BUT THANKS TO CONTENT AND
REPUTATION. IT SHOULD BE NOTED THAT THE MAJORITY OF THE BUSINESS PAGE'S FOLLOWERS ARE REPRESENTATIVES OF THE
CLIENT'S TARGET AUDIENCE.

Follower demographics @

Follower highlights @
Industry -
258 199
Totzl followers Mew follow 1C4 Industrial Machinery Manufacturing - 32 [12.4%

IT Services and IT Consulting - 25 (10.9%

Follower metrics @
Manufacturing - 18 (7%

Software Development - 13 (352

Appliances, Electrical, and Electronics Manufacturing - 11 (2,355

Printing Services - 9 (3.5%

Maotor Vehicle Manufacturing - 7 [2.7%

Machinery Manufacturing - 7 [2.75%

Technology, Information and Intermet - & (2.3%

199 Business Consulting and Services . 6 [2.3%

<<



Your profile view highlights

7,394 474 2 6
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Metrics

Engagement rate ~

|: ganic 12.3
=== Srhonsorec 0 IMI RESSIO“S

DURING THE COOPERATION WITH THE CLIENT, WE RECEIVED MORE THAN 7,000 IMPRESSIONS OF CONTENT WITHOUT
USING PAID TOOLS. AND THE ENGAGEMENT RATE IS GROWING EVERY MONTH AND AMOUNTS TO 12.3.



Visitor highlights @
272 126 0
a 3 30% a 6, 200%
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Visitor metrics @
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VISITORS

THE NUMBER OF VISITORS TO THE BUSINESS PAGE IS GROWING EVERY MONTH, BUT THE MAIN THING IS THAT MOST OF THEM ARE
UNIQUE USERS, WHICH INDICATES THE POTENTIAL FOR GROWTH IN ALL INDICATORS.
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The Infomir Group of Companies is involved im numerows projects across vanous fields. Some of thess projects by ) ©

| demonstrate the synergy between different areas of business. For instance, the 3D printing project provides prototype o -

casings for smart sensors used in the SmartCity project This area, under the Jooby brand, enables remaote ¢ ._show mors The Infomir Group of Companies is imiolved in numerous projects across various
figlds. Some of these projects demonstrate the synergy between diffarent arsas of
business. For instance, the 30D printing project provides prototype casimgs ..mare
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Organic engagement

197 25.6%
Erigagements Engagement rate
Clicks 161
Click-through rate 20.9%
Rzactions 32 =
Comments 1 =
Raposts E - ]
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EXAMPLE OF A POST AND ANALYTICAL DATA



RESULTS

THE ORGANIC LINKEDIN PROMOTION STRATEGY WE IMPLEMENTED NOT ONLY INCREASED VISIBILITY AND AUDIENCE
ENGAGEMENT BUT ALSO HAD A DIRECT AND SIGNIFICANT IMPACT ON THE CLIENT'S COMMERCIAL RESULTS.

DURING OUR COLLABORATION, 3D INFOMIR NOT ONLY SECURED OVER 20 VALUABLE LEADS BUT ALSO EFFECTIVELY
EXPANDED ITS PRESENCE INTO NEW EUROPEAN MARKETS, SPECIFICALLY ROMANIA AND GERMANY.

A CONSISTENT ORGANIC STRATEGY, FOCUSED ON CREATING VALUABLE CONTENT AND ACTIVELY ENGAGING WITH THE
TARGET AUDIENCE, IS CAPABLE OF GENERATING IMPRESSIVE RESULTS—FROM INCREASED BRAND AWARENESS TO
ACQUIRING HIGH-QUALITY LEADS AND EXPANDING INTO NEW MARKETS—WITHOUT THE NEED FOR SIGNIFICANT
INVESTMENTS IN PAID ADVERTISING.



BOOK INTRODUCTORY MEETING

https://dtj-marketing.com

https://www.linkedin.com/company/

DIJ
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https://www.linkedin.com/company/83563117/admin/dashboard/
https://dtj-marketing.com/

